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Streetscapes adds life to outdoor pieces

ubdioors: It’s the place to be these
days. And Dierver entrepoeneur James
Shaffer s on a mission fo make sure
that whatever you're doing in ous-
diosor pubdic places — walting on a bas, eating
aburger, parking vour bike, s oA new
lifestyle center or just enjoyving the weather —
you're dolng it in comvenbent comiion and styde.

His company, Streetscapes Ine., I8 a one-
stop shop for the public and private sectors
for outdoor furniiune and sccessories made
by avariety of hand-picked

manufaciurers.

Bud, to Shaffer, it's much
mare than selling outdoor
furniture and fotuees: “Heaw
i it ko cltbes moee Ly
ablei® he sayvs,

Thie bdea for Streetucapes
i b abou Six years ago
when Shaffer was working as
aregional and national sales
muanager for a decoraibve light -
pode manslacturers, which seld
primarily 1o city povernments.

“Inoticed as | was working
it Fhen sl el i iea thot

alot af tee stroetse o dlBdin'y g nogethes,”
e sxid, because different companies made
the benches, lights, trash cans, bus shelters,
bicycle racks, signs, #ic.

After his company changed hands, he
decided to tackbe that problem, and kst Manch
lnamclved Streetscapes as a broker of sorts
tor auldoar- hirmitume manufacturers. On the
ather side of the equation, the company acts
a% a middleman for government agencies,
developers, landscape architects and others
wanting to creabe outdoor spaces with featunes
that match and are unique, dursble and envi-
ranmenially friendly.

As Shaffer pat ir, =50 i all has the same feel,
thie same character ... and creates an identity
tor that neighborhood. that commamndty.”™

Shaffer has been picky when il comes to sign

ing up manufachurers;

DETAILS b has 1050 far. He said
——— theere’s just so much out
theere thiat books the same,

Company: hewas determined to find
Stretncapes Inc. “somcthing differens,”
PresidentiCED: And he seems (o have
James Shaller spccppded,
Products: Ouidoor There's the park bench
furmiture and Lnd- wiith heated backresl, the
SLapE AT mwa-slary bike rack. semi-

=3 cirche wire-mesh seat-

Addners: 3005 ing. warming columns,
Jechowes 51 Seite 100, rolating signs, umbrellas
Dermnr €0 BOGOS thiat link 1ogether o form
Wb tite: a chain of shade, and
Py e landscape art in all sorts
TETLE of futuristic shapes and
Phone: 303-338-  sines

080 While many of the

prosducts ane a bit more

comventional than ihait,
Shaffer has made sure that bhe deals with envi-
ronmenially friendly manufacturers that are
big on sustainabdlity, employ crestive designis
— many in a contemporary mode — offer eas-
ily replaceable parts and can create custom
products, such as a bike rack or park bench
I withoa logo Integrated info the design,

wOow!

Add some / to
your public spaces.

Browse our web site
www.Streetscapefurniture.com

Streetsca pes

Chitdeor Furnitene and Landscaps Accossorics

e

RIPE FOR TODS AND LIFESTYLES

Shalllers business plan has good Gming, as
rransil-ariented dievelopments (TODs), cutdoar
“lifestyle” shopping complexes and redevelop-
sl such s Unbon Station and Collax Avenue
put mare ouldoor public spaces into voguee

“Fart of the equation for getting peophe
out of thedir cars,” Shaffer said, “is providing
ameniies” for pedestrians, such as attractive
benches, water features and planters, which
“encourage people towalk by making it more
enjoyable . Are people going to be inclined 1o
ga theere and hang outf™

Shaffer is confident the increasing focus
on outdoor public spaces bodes well for
Streviscape’s fuhure.

“I'd be real surprised if & year from now, it
wxsn't doing a coupde of million dellars in
sabes,” e sakl, projecting $10milllion-512 mil-
liom in sales in three (o five years,

The young company sdmitiedly has com-
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Jamas Shafler of Streetscapes atop a leunger, designed to add an artistic touch (o cutside furnishings.

leted just a handful of projects. among them
the Cycle Sale bike lockers at Narthfeld Staple-
tan and decarative street signs in Pensacola,
Fla., and 51, Louis. Shaffer said he is “talking™
with KTD fior poszible wark at the Linion Sta-
tion redevelopment.

Communicaiion Arts, an archifecture and
graphics design finm in Boulder, has enlisted
Strectscape’s help with “retall villape”™ projects
in California and Arizona.

Kara Larsen, & designer with the flem, sakd
the company likes the unigue designs offered,
aswell as the materials, such as sustainable
wond, “He has some nice confemporary pleces
that we like o use alot” she sabd,

Gamcly Huff, design direcior at Communication
Aurts, sadd, “Tio haee a cinse-poilnt souece s the ondy
wary b0 o It helps on cost and organization.”

Ireree Borisov, asscciation district manager

SEE BRIGHT IDEAS, AT

FROM PAGE A19
for Colorado Management & Associates, a
becal property managemsent firm, worked
with Shaller this summes 1o get benches
and trash cans for nefghborhood parks at
L% [T rphnl,' Creck and Saddle Bock, twio sub-
divisions in Aurora.

1t was a really smooth process.” she
said, with “very reasonable” prices and
“really nice quality” products, Plus, she
added, “They had a lot of different styles
and colors.”

Shaffer saidd he stamed the business
armed with a datahase of 50,000 poteniial
clients — from cities and iransit agencies
toarchitects and developers, “Networking
i& really important,” e said.

Andd hie keeps busy participating In
irade shows, conferences and profes-
stonal associations.

Shaffer also belbeves in having a com-
prehensive Web site, and boasts abaout
the wide range of information on v,
sineciscapesiurnitunecom.

SHAROH GILLEN & an raociate ediiod af the Demeer
Bussiruesd hoiarmiall Rooaerh et 4 303-837-3514 o via -
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James Shatfer says he starbed Streetscapes
because he noticed so many cutdoor fumnish-
ings — banches, lights, signs, et — that just
didn't match.




